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Tips for respectful storytelling
A guide for stories involving people with low vision or blindness
Summary
Storytelling is a powerful tool for advocacy, education, and connection. When telling stories that involve people who are blind or have low vision, it’s essential to uphold dignity, agency, and authenticity. These tips are adapted from the Dignified Storytelling Principles and tailored to ensure respectful, inclusive, and empowering storytelling.
Prioritise informed consent
Always seek informed, voluntary, and ongoing consent. Explain how the story will be used, where it will appear, and who the audience is.
Provide information in accessible formats – for example large print, audio, Braille, or Easy English – to ensure full understanding.
Reconfirm consent at key stages, especially if the story evolves.
Co-create the story
Involve the person in shaping their own narrative. Ask how they want to be represented and what aspects of their story they want to highlight.
Avoid framing the story around pity, tragedy, inspiration, or overcoming disability. Focus on agency, identity, and lived experience.
Use inclusive and affirming language
Use person-first or identity-first language based on the individual’s preference, for example “people with low vision or blindness” or “person who is blind”.
Avoid outdated or offensive terms such as “suffers from blindness,” “handicapped”).
Highlight strengths, contributions, and aspirations and not just challenges.
Respect privacy and boundaries
Don’t pressure individuals to share more than they are comfortable with.
Be mindful of personal and sensitive topics, especially around health, trauma, or discrimination.
Allow contributors to review and approve their story before publication.
Represent diversity within the community
Avoid treating people who are blind or have low vision as one homogenous community. Reflect diversity in age, gender, culture, language, and lived experience.
Avoid tokenism. Ensure representation is meaningful and not symbolic.
Consider accessibility in storytelling formats. 
Ensure that the final story is accessible to the person featured and to audiences with disability. This may include:
Audio descriptions for visual content.
Captions and transcripts for videos.
Screen reader-friendly digital formats.
High-contrast visuals and large fonts.
Be aware of power dynamics
Acknowledge your role as a storyteller and the potential power imbalance.
Create space for contributors to lead, question, and challenge the process.
Share credit and visibility with the people whose stories you tell.
Avoid stereotypes and harmful tropes
Don’t portray blindness as a tragedy or a superpower. Avoid “inspiration porn” or stories that reduce people to their disability.
Focus on real-life experiences, systemic barriers, and social change.
Reflect on impact
Ask: Who benefits from this story? Could it cause harm or reinforce stigma?
Consider the emotional, social, and reputational impact on the person featured.
Use storytelling to amplify voices, not extract content.
Commit to continuous learning
Stay open to feedback and correction.
Engage with people with lived experience as collaborators, not just subjects.
Keep evolving your practice to be more inclusive, ethical, and empowering.
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